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review uses secondary data, especially referring to articles related
to the research focus. The research focuses on entrepreneurship
among non-economic study program students. The research results
show that non-economic students' interest in entrepreneurship is
still low. Negative views, lack of knowledge, and minimal
environmental ~ support  hamper  their involvement in
entrepreneurial activities. Factors influencing interest and
involvement  involve family environment, entrepreneurial
education, self-confidence, and institutional support. Efforts are
needed to increase non-economic students' interest in
entrepreneurship. Improvements in curriculum approaches and
educational environments are required to increase their
involvement in entrepreneurial activities. Focusing on key factors
can be the basis for improving educational policies and programs
to encourage the participation of non-economic students in the
world of entrepreneurship. This study highlights the critical gap in
entrepreneurial interest and participation among non-economics
students in Indonesia. Furthermore, the study offers valuable
insights into the specific factors that influence non-economics
students' involvement in entrepreneurship.
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entrepreneurship.  Indonesia faces many

INTRODUCTION economic and business challenges including

In this globalization era, the work poverty and unemployment. According to BPS
challenges are increasingly complex. Students data (Indonesian Central Statistics Agency,
various major backgrounds face 2022) the number of people in poverty in
Opportunities and demands to be involved in Indonesia reached 26.16 million people or the

equivalent of around 9.54 percent of the total
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population, while the number of unemployed
people was 4.15 million people or around 1.98
percent. The problem of unemployment is a
complex problem, which certainly has several
causes. In this article, the researcher intends to
explore student entrepreneurship as a solution
to the problem of unemployment. In addition,
although the level of entrepreneurship in
Indonesia  has  exceeded international
standards, namely reaching 2% (Schumpeter,
2021), the level of Indonesian entrepreneurship
according to (The Ministry of Cooperatives and
SMEs, 2020) is only around 3.47 percent of the
total population of Indonesia which reaches
around 270 million people.

Even so, this figure is still relatively low
when compared with other ASEAN countries;
for example, Singapore reached 8.76 percent,
Thailand 4.26 percent, and Malaysia 4.74
percent. To address the challenges of poverty
and low levels of entrepreneurship in
Indonesia, one approach that needs to be
considered is the role of educational
institutions  in  building an effective
entrepreneurial ecosystem. By focusing on
unleashing entrepreneurial potential,
educational institutions can play an important
role in creating an environment that supports
and facilitates the development of students'
entrepreneurial skills.

One of the foundational aspects of
unleashing entrepreneurial potential is the role
of educational institutions in fostering an
entrepreneurial ecosystem. Universities have
the capability to evolve into “entrepreneurial
ecosystems” by linking academic learning with
industry and venture capital involvement,
thereby providing students with practical skills
such as product development and market
research (Sahoo & Panda, 2019). This
collaboration goes beyond theoretical
knowledge, equipping students with hands-on
experience necessary for entrepreneurial
success. Moreover, this integration increases
students' interest in entrepreneurship and
prepares them for real-world challenges. In the
U.S., public research universities have
successfully  implemented  entrepreneurial
initiatives across multiple levels, creating a
strong culture of innovation and technology
transfer (Bodolica et al., 2021). This cultural
shift is instrumental in building regional
entrepreneurial ecosystems that nurture new
ventures and support aspiring entrepreneurs.
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By embedding entrepreneurship into the
institutional fabric, universities become crucial
incubators for future business leaders. In
addition to creating an entrepreneurial
ecosystem, understanding the motivations
behind entrepreneurial pursuits is equally
important for fostering future entrepreneurs
(Sher et al., 2020).

Motivation is another vital factor driving
entrepreneurship. Understanding the
underlying forces behind entrepreneurial
motivation is essential to maximizing
entrepreneurship’s contribution to economic
growth (Mudassir et al., 2024). Several factors,
such as self-efficacy and societal influences,
shape an individual's motivation to pursue
entrepreneurship. For example, research has
shown that gender and academic discipline
significantly affect entrepreneurial self-efficacy
among students, meaning individuals from
different backgrounds may have varying
perspectives on entrepreneurship (Alvarez-
Huerta & Larrea, 2022).

This insight emphasizes the importance of
tailored educational strategies that address
these differences, promoting inclusivity within
entrepreneurial education. By adopting a more
individualized approach, educational
institutions can better support diverse student
groups, ensuring that all students have the
confidence and skills to engage in
entrepreneurial activities. To complement the
importance  of motivation in  driving
entrepreneurship, the role of school
management teams (SMTSs) is equally critical in
creating an environment that nurtures
entrepreneurial potential.

The role of school management teams
(SMTSs) in promoting entrepreneurship is also
crucial. SMTs, composed of administrators,
teachers, and community representatives, are
instrumental in cultivating  students'
entrepreneurial potential by creating a
supportive  and  enriching  educational
environment (Nwosu et al., 2023). This
collaborative framework is essential for
nurturing an entrepreneurial mindset, as it
encourages students to embrace innovation,
creativity, and risk-taking. By fostering an
educational culture that supports
entrepreneurship, SMTs play a pivotal role in
preparing students for the dynamic challenges
of the business world. Their involvement not



only promotes entrepreneurial thinking but also
builds a foundation for future entrepreneurs
who are equipped to adapt and thrive in
competitive markets. In addition to the crucial
role SMTs play in fostering entrepreneurial
thinking within educational environments, the
rapid advancements in technology, particularly
in artificial intelligence (Al), are also reshaping
the entrepreneurial landscape.

Incorporating technology, especially
artificial intelligence (Al), is transforming the
entrepreneurial landscape. Al-driven strategies
are reshaping business operations, offering
unprecedented opportunities for entrepreneurs
to innovate and solve complex problems
(Usman et al., 2024). The integration of Al
enhances efficiency across various business
processes and opens the door to new business
models that address contemporary economic
challenges. As Al becomes more prevalent,
entrepreneurs can leverage its capabilities to
streamline operations, improve decision-
making, and stay competitive in the global
marketplace. This shift highlights the
importance of technological literacy in modern
entrepreneurship, where the ability to integrate
advanced tools can determine the success of
entrepreneurial ventures.

Moreover, Al's role in entrepreneurial
ecosystems is crucial, as it facilitates system
coordination and enhances the performance of
startups within these ecosystems (Roundy,
2022). While the integration of Al is
transforming the entrepreneurial landscape
and opening new opportunities, it is equally
important to address the low interest in
entrepreneurship  among  non-economics
students and alumni. However, despite these

advancements, there remains a notable
challenge regarding the low interest in
entrepreneurship  among  non-economics

students and alumni.

This demographic often lacks exposure to
entrepreneurial concepts and the potential of Al
in  fostering innovation. Educational
institutions play a pivotal role in addressing
this gap by integrating Al into their curricula,
thereby equipping students with the necessary
skills and knowledge to engage in
entrepreneurial activities (J. Wu & Zhang,
2022). By fostering a technology-savvy
environment, educational programs can
cultivate enthusiasm for entrepreneurship
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among students from diverse academic
backgrounds, not just those in economics
(Giuggioli & Pellegrini, 2023).

Non-economics students' and alumni's
interest in entrepreneurship is still low. In the
view of (Gaffar & Hendrayati, 2019), most
unemployed people in Indonesia are Diploma
and S1 graduates, because their thinking
patterns are still related to being employees
rather than entrepreneurs. Young
entrepreneurs with a bachelor's degree are
expected to be able to become entrepreneurs
and increase the number of Indonesian
entrepreneurs who are lagging compared to
other countries.

Steps that can be taken are to encourage
student participation in the realm of
entrepreneurship by providing support and
encouragement to student entrepreneurship. To
address the low interest in entrepreneurship
among non-economics students and alumni, the
Ministry of Education and Culture has taken
proactive steps by investing in entrepreneurship
education, particularly at the higher education
level.

The Ministry of Education and Culture,
(2021) invests in entrepreneurship education,
especially higher education. Entrepreneurship
training is offered at almost all universities.
Although students' interest in engaging in
entrepreneurial activities has been the focus of
various studies, the diversity of study results

makes it difficult to summarize them
comprehensively, and there are no meta-
analytic studies that can provide a

comprehensive picture.

As the young generation who are expected
to become future leaders, students have an
important role in encouraging the development
of an entrepreneurial spirit and self-
development. In the academic environment, it is
necessary to develop an integrated
entrepreneurship curriculum between various
faculties, as well as make entrepreneurship
courses at the university level a mandatory
subject (Wahab & Sununianti, 2017). To ensure
that entrepreneurship education has a lasting
impact, it is essential that graduates not only
receive training but also develop the courage to
pursue entrepreneurial ventures rather than
relying on limited job opportunities.



Graduates produced by universities must
immediately have the courage to start efforts
not to depend on limited job opportunities
(Helmi & Aslami, 2023). If every university
graduate could become an entrepreneur, then
the number of unemployed could be reduced,
because students would have to abandon the
tendency to believe that they will get permanent
positions in large companies and government
agencies after graduating from university.

Currently in higher education, not only
are programs studying economics, but almost
all study programs contain teaching material
about entrepreneurship  (Hasan, 2020),
therefore universities are obliged to equip all
students with a concrete understanding of
entrepreneurship, so that students are
motivated to become entrepreneurs after
graduation. In line with the need for graduates
to embrace entrepreneurship over traditional
job dependency, research shows that fostering
a strong interest in entrepreneurship can
significantly enhance one's ability to seize and
optimize business opportunities.

Research (D. S. Ginting, 2020) states that
interest in entrepreneurship can encourage
someone to intensively pursue and optimize
business opportunities by bringing out their
abilities. Interest in entrepreneurship reflects a
person's drive, passion and readiness to commit
diligently to fulfilling their life's needs without
worrying too much about the risks that may
arise. Therefore, by having creativity, self-
confidence and entrepreneurship training,
students have the potential to turn
entrepreneurial intentions into reality in society
(Kusumawijaya et al., 2021).

Building on the idea that interest in
entrepreneurship drives individuals to pursue
opportunities and overcome risks, it is
important to broaden the research scope to
include non-economics students, as their
unique perspectives and challenges can provide
valuable insights into fostering entrepreneurial
engagement  across  diverse  academic
backgrounds.

Previous research in this field is generally
limited to descriptive approaches or only
considers samples of students from economics
and business faculties. However, this research
takes a more holistic and comprehensive
approach by analyzing the factors that
influence non-economics students' interest and
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involvement in the world of entrepreneurship.
Furthermore, this research focuses on
collecting in-depth data from various articles
discussing entrepreneurship among students
from outside the economics and business
faculty background. This approach allows for
more robust analysis and better generalization
of the resulting findings, providing a deeper
understanding of the challenges and
opportunities in this field.

Based on the background description,
there are three target objectives to be achieved
in this research, namely:

a. Analyze the level of interest of non-
economics students in entrepreneurial
activities.

b. Assess the level of involvement of non-
economics students in entrepreneurial
activities.

c. ldentify the factors that influence their
interest and involvement in the world of
entrepreneurship.

By focusing on students from non-
economics backgrounds, it is hoped that this
research can provide a deeper understanding
of how to increase their interest and
involvement in entrepreneurial activities.

2. LITERATURE REVIEW

Entrepreneurship is an essential element
of business life, characterized by adaptability,
innovation, and a focus on growth despite
uncertainty. It encompasses both opportunity-
driven and necessity-driven ventures and is
supported by digital technology and education
(Diandra & Azmy, 2020). Additionally in
Moeslim, Prophet Muhammad himself was an
entrepreneur who embodied key
entrepreneurial values, such as discipline,
integrity, and other noble traits in his business
endeavors. His strong commitment to keeping
promises earned him the title of Al-Amin,
meaning trustworthy, from the community.

His persistence, skill, and intelligence in
business also allowed him to achieve greater
profits than other traders (Darwis, 2017).
Research by Baranik et al., (2018) indicates
that social networks and connections,
particularly in Muslim-majority societies, can
significantly enhance entrepreneurial
performance. This is complemented by findings
from (Bahri et al., 2021), who developed a



framework identifying key success factors for
Muslim  entrepreneurs, emphasizing the
importance of community support and
collaboration. The interplay between social
capital and religious values creates a robust
foundation  for  young  entrepreneurs,
facilitating access to resources and networks
that are vital for business growth.

Entrepreneurship plays a crucial role in
driving economic growth by facilitating the
introduction of innovations to the market and
creating jobs (Carda & Kageyama, 2016).
Studies acknowledge entrepreneurship as a key
factor in fostering innovation and economic
growth (Abid Bashir & Akhtar, 2016),
contributing  significantly to  economic
development and the rise of knowledge and
innovation-based economies (Mohammadali &
Abdulkhaliq, 2019).

There is growing academic agreement on
the importance of innovation for economic
growth,  with  entrepreneurship  being
increasingly associated with improved well-
being (Hossain & Sarkar, 2021). Additionally,
entrepreneurship is regarded as a primary
force for advancing national economic
development and enhancing living standards
and quality of life (Wang & Ni, 2023). One of
the seminal works in the field of
entrepreneurship is by Joseph Schumpeter, who

introduced  the concept of  “creative
destruction” in his book  “Capitalism,
Socialism and  Democracy” (1942).

Schumpeter argued that entrepreneurs are the
driving force behind economic development
through their introduction of new products,
services, and processes that disrupt existing
markets and create new ones.

The increasing incorporation  of
entrepreneurship-related  modules  across
various academic disciplines reflects a growing
trend where students from non-business fields,
such as engineering, arts, and humanities, are
progressively engaging with business concepts.
This interdisciplinary approach not only
enriches the educational experience but also
fosters diverse perspectives that enhance
creativity and innovation in business practices
(Xu et al, 2021). The integration of
entrepreneurship education into different fields
underscores a broader acknowledgment of the
importance of entrepreneurial skills in the
labor market, which is crucial for improving
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employability and economic  resilience
(Pigozne et al., 2019). In addition to the
integration of entrepreneurship modules within
various academic disciplines, informal
learning experiences such as internships and
practical projects further strengthen students'
entrepreneurial capabilities by providing real-
world applications of their knowledge.

Beyond formal education, informal
learning experiences, such as internships and
practical projects, play a pivotal role in
promoting entrepreneurship among hon-
economics students. These experiences offer
hands-on exposure and the opportunity to apply
theoretical knowledge in real-world scenarios,
which is essential for developing skills that are
highly valued by employers (Pigozne et al.,
2019).

Collaboration  between  educational
institutions and industry partners to facilitate
these opportunities is critical in bridging the
gap between education and employment,
thereby improving the employability of
graduates from a wide range of academic
disciplines (Olutuase et al.,, 2023). In
conjunction with informal learning
experiences, the role of entrepreneurship
education in shaping students’ motivations
cannot be overstated. As research indicates,
factors such as perceptions of socioeconomic
conditions and the quality of support available
significantly impact students' drive towards
entrepreneurship.

Entrepreneurship  education is a
significant factor in influencing students'
motivations towards entrepreneurship. (F. Wu
& Mao, 2020) found that students' perceptions
of socioeconomic conditions, education and
training, and support availability have a
substantial impact on their entrepreneurial
motivations. Mustafa et al.,, (2016) also
emphasized that support and encouragement
can enhance students' motivation to pursue
entrepreneurship. Farhangmehr et al., (2016)
noted that entrepreneurship education not only
imparts knowledge and skills but also serves as
a motivational factor for students to take
entrepreneurial action. Yi & Duval-Couetil,
(2018) identified key motivational factors
driving students towards entrepreneurship,
including money status, lifestyle, independence,
creativity, and equity-opportunity. Haq et al.,
(2022) indicated that entrepreneurship



education positively influences students'
entrepreneurial motivation. Additionally, (Iwu
et al., 2021) suggested that entrepreneurship
education, curriculum, and lecturer
competency play a significant role in fostering
students' entrepreneurial intentions,
contributing to economic growth and
innovation. Building on the importance of
entrepreneurship education in shaping student
motivation, it is also crucial to recognize that
motivation itself is influenced by a range of
factors.  Studies show that structured
entrepreneurship programs enhance students'
skills and experiences, thereby increasing their
intrinsic motivation and interest in pursuing
entrepreneurial ventures.

Natrah, (2022) highlighted that student
motivation is a critical factor influencing their
inclination towards entrepreneurship. Amran
& Yaputra, (2022) pointed out that structured
entrepreneurship education enhances students'
skills and experiences, leading to increased
intrinsic ~ motivation and interest in
entrepreneurship. Furthermore, studies by
(Hou et al., 2019; Rahayu & Kurniawan, 2022;
Zahara & Slamet, 2023) discussed how factors
such as self-efficacy, attitude, and passion
influence entrepreneurial motivation.

A combination of factors, including
entrepreneurship education, support systems,
personal attitudes, and intrinsic drivers, shape
non-economic  students' motivations  for
entrepreneurship. Understanding and
leveraging these motivational elements can
help educational institutions and policymakers
effectively nurture a culture of
entrepreneurship among students from diverse
academic backgrounds. Understanding and
leveraging motivational factors is essential, but
addressing the obstacles that non-economics
students face is equally important for fostering
their entrepreneurial intentions and actions.
Key barriers such as limited social networking,
resource availability, and risk aversion can
significantly impact their entrepreneurial
pursuits.

Entrepreneurship among non-economics
students faces various obstacles that can
influence their entrepreneurial intentions and
actions. Key barriers include a lack of social
networking, resources, and risk aversion (Singh
Sandhu et al., 2011). Economic conditions and
self-confidence in knowledge and skills are
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crucial  factors in  shaping students'
entrepreneurial intentions (Lopez-Meri et al.,
2021). Autonomy is a significant factor that
drives  entrepreneurship  among  non-
metropolitan students, particularly women
(Mahajan & Arora, 2018).

Entrepreneurial education and role
models play a vital role in shaping students'
beliefs in  their ability to pursue
entrepreneurship (Muofhe & Du Toit, 2011).
However, significant differences in attitudes
towards entrepreneurship between economic
and non-economics students have not been
definitively established (Berkova et al., 2020).
Addressing the obstacles faced by non-
economics students in entrepreneurship, it is
also crucial to recognize the specific social and
psychological barriers that impact their
entrepreneurial intentions. Social barriers,
such as psychological hurdles and a lack of
self-belief, further compound the challenges
faced by these students and highlight the need
for targeted strategies to overcome these
obstacles and foster a  supportive
entrepreneurial environment.

Social barriers, including psychological
hurdles, substantially impact female students'
entrepreneurial intentions and may diminish
their inclination toward entrepreneurship (Ali
et al., 2019). Obstacles such as a lack of self-
belief, confidence, affordable workspace,
perceptions of place, fear of crime, and
financial constraints impede individuals,
especially those in deprived urban areas, from
engaging in  entrepreneurial  activities
(Williams & Williams, 2011). Although there
has Dbeen significant research on the
psychological and economic aspects of
entrepreneurship, the influence of socio-
cultural factors on enterprise development
remains underexplored (Thornton et al., 2011).
Barriers to entrepreneurship vary according to
gender, cultural context, and educational
background. Understanding these barriers is
essential for developing effective
entrepreneurship education programs and
support systems to encourage entrepreneurship
among non-economics students. Universities
and policymakers must address these barriers
through targeted strategies to cultivate an
entrepreneurial mindset among students from
diverse backgrounds.



3. METHODS

This research is a literature review that
uses secondary data, especially referring to
articles related to the research focus (Adlini et
al., 2022). In collecting relevant articles,
researchers chose to use Google Scholar as the
main source because of its ability to index
various scientific journals and academic
literature. This decision was taken because
Google Scholar was considered to have a high
level of relevance to the research theme, and
was able to provide access to articles that had
a significant number of citations, indicating the
importance of the work in academic literature.

The process of conducting a literature
review starts with selecting a relevant and well-
defined topic. This involves the researcher
sorting through and identifying articles that
align with the chosen research theme. Once the
topic is selected, the next step is to explore and
gather information from a variety of sources.
These sources include scientific journals,
academic conferences, books, and other
scholarly publications. The goal of this
exploration is to provide the researcher with a
comprehensive understanding of the topic,
ensuring they gather relevant, high-quality
literature that can be used effectively in the
analysis and synthesis phase. By doing so, the
researcher ensures that the literature review is
thorough and provides a solid foundation for
the research.

After selecting a topic, the next step is
determining the research focus to establish a
clear direction. Researchers then evaluate the
collected articles to identify key themes,
patterns, and gaps in the current knowledge
that need further exploration. Once the focus is
set, relevant data sources are collected to
support the analysis and findings. This ensures
that the research is thorough, targeted, and
contributes meaningful insights.

By identifying gaps in the literature, the
researcher can address areas that have been
underexplored, specifically in the field of non-
economics student entrepreneurship. These
steps help ensure that the study is well-
organized, informative, and valuable for
advancing  knowledge and educational
practices in this area. The structured approach
allows researchers to build a comprehensive
understanding and produce impactful results.
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4. FINDING AND DISSCUSSION

Several previous studies have highlighted
varying levels of non-economics students'
interest in entrepreneurial activities. According
to research (Rahmaddiansyah et al., 2020),
students from non-economics backgrounds tend
to have a low interest in entrepreneurial
activities when compared with their interest in
becoming an employee. This low interest in
entrepreneurship is also the focus of research
(M. Ginting & Yuliawan, 2015), which presents
data that only 250 out of 3000 students
majoring in non-economics were involved in
the one-day entrepreneurship seminar. This
reflects that only around 8.3% of students show
interest in entrepreneurship. Similar research
conducted by (Rosmiati et al., 2023) regarding
the lack of interest in entrepreneurship among
non-economics majoring students indicated
that 26.9% of students stated they had interest,
while 53.7% of students stated they were less
interested, and the remaining 19, 4% of

students do not show interest in
entrepreneurship.
Based on the results of research

(Mardatilah & Hermanzoni, 2020) involving
questionnaires distributed to 50 sports
entrepreneurship class students, 20
respondents showed interest in being involved
in the world of entrepreneurship. However,
only a small portion of them have tried
entrepreneurship, while the majority still have
no experience in entrepreneurship. Several
other respondents showed disinterest and
unwillingness to be involved in entrepreneurial
activities. Based on pre-questionnaire research
conducted by (Zamzami & Setiawati, 2020), it
appears that students with non-economics
majors tend to choose work rather than to be
entrepreneurs. Even though the faculty
encourages entrepreneurship, especially in the
technology sector, interest in entrepreneurship
among students is still relatively low. Minister
of Investment Bahlil Lahadalia revealed that
83% of student respondents tended to have the
desire to become employees, while only 4%
showed interest in becoming entrepreneurs
(Anjani, 2021).

Based on this series of research, the level
of interest of non-economics students in
entrepreneurial activities tends to be low. The
findings show that only a few non-economics
students show an interest in entrepreneurship,



while the majority express little interest or even
no interest at all. The research results highlight
that there is a significant gap between the level
of involvement of non-economics students in
entrepreneurial activities and students from
economics study programs (Sumarsono, 2016).
This phenomenon is not solely influenced by a
single factor, but is the result of a complex
interaction between various variables and
aspects involving individuals, the environment,
and systemic factors.

This low level of interest among non-
economics students is further exacerbated by a
prevalent negative view of entrepreneurship,
which contributes to their reluctance to pursue
entrepreneurial  activities. This negative
perception, often seen as a result of the
challenges and risks associated with
entrepreneurship, reflects broader social and
cultural dynamics that influence students'
attitudes toward this career path.

Additionally, a negative view of
entrepreneurship is one of the main obstacles
faced by non-economics students. This negative
view often arises from the perception that
entrepreneurship is difficult, full of risks, and
does not guarantee definite success. Non-
economics students tend to associate
entrepreneurship with great challenges and
high uncertainty, which ultimately makes them
hesitate to choose an entrepreneurship-
oriented career path (Afriza & Srigustini, 2022;
Supeni & Efendi, 2018).

In this context, it is important to
understand that such negative views do not only
originate from individual perceptions, but are
also reflected in the social and cultural
dynamics that surround them. The negative
perceptions of entrepreneurship among non-
economics students are further compounded by
a lack of entrepreneurial knowledge and skills.
This gap is largely due to inadequate access to
practical entrepreneurship education and
training, which limits their ability to understand
and apply essential business concepts.
Consequently, both negative views and
insufficient educational resources contribute to
the low involvement of non-economics students
in entrepreneurial activities.

The lack of entrepreneurial knowledge
and skills is also a factor that limits the
involvement of non-economics students in the
world of entrepreneurship. Non-economics
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students often do not have adequate access to
educational curricula that cover practical
aspects of entrepreneurship (Wati, 2023). The
incompatibility of educational curricula with
the needs of non-economics students results in
a lack of understanding of the basic concepts
and entrepreneurial practices necessary to start
and manage a business effectively. In addition,
lack of training and support from educational
institutions also contributes to this knowledge
and skills gap.

The lack of entrepreneurial knowledge
and skills among non-economics students is
further exacerbated by insufficient support from
their environment, including family, friends,
and lecturers. Without adequate educational
resources and external encouragement,
students struggle to build the confidence and
motivation needed to pursue entrepreneurial
careers. Thus, both educational inadequacies
and a lack of supportive networks significantly
impede non-economics students' involvement in
entrepreneurship.

Finally, the lack of support from the
environment, including family, friends and
lecturers, also plays a role in determining
students' interest and involvement in
entrepreneurial activities (Dina, 2023). Social
support and guidance from the environment can
provide additional motivation and confidence
to students to pursue a career in
entrepreneurship.

However, in many cases, non-economics
students may face challenges in getting support
and recognition for their entrepreneurial
aspirations, which can ultimately hinder their
motivation and interest. Given the crucial role
that environmental support plays in shaping
non-economics  students'  entrepreneurial
aspirations, addressing these challenges
requires a comprehensive approach. By
understanding the complexity of these factors,
we can develop more holistic intervention
strategies that enhance students' interest and
involvement in  entrepreneurship.  These
strategies  should  include  improving
educational curricula to better align with
entrepreneurial needs, providing targeted
training and skills development, and fostering
collaboration between educational institutions,
families, and communities to create a more
supportive environment for entrepreneurial
growth.



With a deeper understanding of the
complexity of these factors, more holistic and

effective intervention strategies can be
formulated to stimulate non-economics
students’ interest and involvement in

entrepreneurial activities. These strategies may
include improving educational curricula to
include more entrepreneurial  content,
entrepreneurial training and skills development
programs tailored to the needs of non-
economics students, as well as collaborative
efforts between educational institutions,
families, and communities to create a
supportive environment for entrepreneurial
growth. non-economics students.

By addressing the complexity of these
factors with targeted strategies, we can better
understand and enhance the interest and
involvement of non-economics students in
entrepreneurship.  Effective  interventions
should consider the multifaceted nature of these
determinants, as highlighted in various studies.
Thus, a detailed examination of the factors
influencing non-economics students'
entrepreneurial interests and participation is
essential for developing comprehensive
approaches. Here is an overview of each factor
that plays a role in shaping their
entrepreneurial engagement.

Factors influencing the interest and
involvement of non-economics students in
entrepreneurship are multifaceted and can be
attributed to various determinants. Several
studies emphasize identifying factors that
influence non-economics students' interest and
participation in the world of entrepreneurship.
Several factors influence the interest and
involvement of non-economics students in
entrepreneurship. Here is an overview of each
factor:

a. Family environment (Aidha, 2017
Muliadi et al., 2020; Sondari et al.,
2015). The family environment has a
significant  influence on  students’
attitudes  toward entrepreneurship.
Growing up in an entrepreneurial family
can provide students with exposure to
business practices from an early age,
shaping their attitudes and perceptions
about entrepreneurship. Students may
witness family members managing their
businesses, which can instill a sense of
confidence and understanding about the
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risks and rewards of entrepreneurship.
Additionally, support and
encouragement from family members
can motivate students to pursue
entrepreneurial endeavors.

Entrepreneurial education (Mugiyatun
& Khafid, 2020; Opod & Wuryaningrat,
2022; Yosada & Dinata, 2023).
Entrepreneurial education plays a vital
role in fostering students' interest in
entrepreneurship. Through dedicated
courses and programs, students gain
essential knowledge and skills in areas
such as business planning, marketing,
finance, and management. These
educational experiences can help
students develop a deeper understanding
of the entrepreneurial process and
provide them with the tools they need to
start and manage a business
successfully. Furthermore, educational
programs often incorporate experiential
learning  opportunities, such  as
internships and projects, which allow
students to apply theoretical concepts to
real-world situations.

Entrepreneurship-based curriculum in
higher education institutions (Soegoto,
2018). Institutions that offer an
entrepreneurship-based curriculum
provide students with the opportunity to
engage in hands-on learning
experiences.  This may include
workshops, case studies, and simulations
that help students understand the
intricacies of running a business. Such
curricula also often include mentorship
and networking opportunities with
industry professionals, which can be
invaluable for students as they begin
their entrepreneurial journey.

Learning outcomes in entrepreneurship
education programs (Sadewo et al.,
2020). The quality of learning outcomes
in entrepreneurship education programs
can significantly impact students'
interest and involvement in
entrepreneurship. Effective programs
emphasize practical skills, critical
thinking, and problem-solving abilities,
all of which are essential for
entrepreneurial success. Programs that
focus on these outcomes can inspire



confidence
them to
opportunities.

in students, encouraging
explore  entrepreneurial

Entrepreneurship learning and
subjective norms (Wazni et al., 2023).
The environment in which students learn
about entrepreneurship can influence
their perception of its importance and
feasibility. If entrepreneurship is
portrayed as a valuable and respected
career path, students may be more
inclined to pursue it. Moreover, positive
subjective norms, such as social and
cultural expectations, can create a
supportive atmosphere for students to
explore entrepreneurship.

Social support (Diyanti & Prasetyo,
2020). The presence of a supportive
network of peers, mentors, and industry
professionals can significantly enhance
students' entrepreneurial aspirations.
Social support provides students with
access to valuable resources, advice,
and encouragement. Mentorship
programs, for example, can connect
students with experienced entrepreneurs
who can offer guidance and share their
own experiences. This support network
can also help students navigate
challenges and setbacks.

Self-trust and resilience (Ulfa, 2019).
Students who have a strong belief in their
abilities and possess resilience are more
likely to pursue entrepreneurship. Self-
trust allows students to take risks and
make decisions confidently, while
resilience helps them persevere through
challenges and setbacks. Developing
these qualities can empower students to
overcome obstacles and continue their
entrepreneurial journey.

Perceptions of success in
entrepreneurship  (Septyani, 2019).
Students' perceptions of what constitutes
success in entrepreneurship can greatly
influence their interest in pursuing it. If
students perceive entrepreneurship as a
path to personal fulfillment, innovation,
and financial independence, they may be
more inclined to engage in
entrepreneurial activities. Conversely, if
they perceive entrepreneurship as risky
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or uncertain, they may be less likely to

pursue it.
i. Availability  of  resources  and
institutional support (Prabowo &

Suryani, 2022). Access to resources such
as funding, mentorship, and business
development programs can facilitate
students’ involvement in
entrepreneurship. Educational
institutions that provide these resources
create an environment conducive to
entrepreneurial exploration.
Institutional support, such as
entrepreneurship centers or incubators,
can offer students opportunities to
network with industry professionals,
gain access to funding, and receive
guidance on business development.

j. Social networks (Prabowo & Suryani,
2022). Building social networks with
other entrepreneurs and industry
professionals can open doors for
students and provide opportunities for
collaboration and learning. These
connections can lead to partnerships,
mentorships, and access to new markets
and resources. Networking events,
conferences, and industry meetups can
be valuable for students seeking to
expand their professional network and
gain insights into the entrepreneurial
world.

In the context of this research, integration
of these findings will help gain a deeper
understanding of how non-economics
students’ level of interest and involvement in
entrepreneurship may be influenced by
various factors. By considering these factors
holistically, it is hoped that this research can
provide a more complete and comprehensive
picture of the dynamics that influence the
interest and involvement of non-economics
students in the world of entrepreneurship.

Furthermore, this research will be able to
provide insight for educational institutions,
government and other stakeholders to
increase the participation of non-economics
students in the world of entrepreneurship.
These findings can be used as a basis for the
development of educational policies and
programs that are more effective in increasing
the involvement of non-economics students in
entrepreneurial activities. Thus, this research



has the potential to make a significant
contribution to efforts to strengthen the
entrepreneurial ecosystem among non-
economics students and promote inclusive
and sustainable economic growth.

5. CONCLUSION

Non-economics students' interest in
entrepreneurship is still low, while their
involvement in entrepreneurial activities
tends to be minimal due to negative views
towards  entrepreneurship, lack  of
entrepreneurial knowledge and skills, and
limited environmental support. Key factors
influencing interest and involvement include
the influence of family environment,
entrepreneurial education, self-confidence,
institutional ~ support,  availability  of
resources, and social networks. Based on this
conclusion, several recommendations that
can be suggested are adapting the education
curriculum  with  an  emphasis on
entrepreneurship in all study programs,
providing support and mentoring from
educational institutions and the surrounding
environment, as well as integrating initiatives
to strengthen self-confidence and change
negative views about entrepreneurship in
education. This is expected to encourage
better understanding and increase non-
economics students' interest and involvement
in entrepreneurship.
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