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This study examines the effect of business experience on accounting 

knowledge, the effect of accounting knowledge on the use of accounting 

information reports, the effect of business experience on the use of 

accounting information reports through accounting knowledge, the effect 

of business experience on the use of accounting information reports. The 

population in this study included Micro, Small and Medium Enterprises 

(MSMEs) in Bakpia Pathok Yogyakarta with a sample of 58 people. Data 

analysis using multiple linear regression analysis. The results of 

hypothesis testing show that business experience has a significant effect 

on accounting knowledge, accounting knowledge has a significant 

positive effect on the use of accounting information reports, business 

experience has a positive effect on the use of accounting information 

reports through accounting knowledge, business experience has a 

significant effect on accounting knowledge. 
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INTRODUCTION  

Accounting knowledge serves as an important tool in the management of financial 

information and decision-making (Purnamasari 2025). Accounting information reports, 

such as balance sheets and income statements, provide the data needed to analyze the 

financial health of businesses (Hastiwi et al., 2022). Therefore, it is important to improve 

accounting knowledge among MSME actors (Kurniawan, 2024). With a better 

understanding of accounting principles, businesses can manage their finances more 

effectively and improve their competitiveness in the market (Mardiana, 2019). 

Business experience also plays an important role in the relationship between 

accounting knowledge and the use of accounting information reports. MSME actors with 

more experience usually have better skills in interpreting financial statements (Tambunan, 

2019). This skill is critical, as financial statements not only reflect business performance, 

but also help actors in planning future strategies and identifying areas that require 

improvement (Sormin et al., 2024). In contrast, MSMEs that are just starting out often 

have difficulty understanding financial data. They may not be familiar with accounting 

terms or how financial statements are presented, which can lead to confusion and errors in 

decision-making (Mardiana, 2019). This lack of understanding can prevent them from 

optimally utilizing their financial statements, thus missing opportunities to make necessary 

improvements in their business operations (Kurniawan, 2024). 

The use of accounting information in MSMEs is an effort to anticipate a business 

failure (Marlyna, 2021). In addition, accounting information can present and provide 

important information that is relevant to be able to find out whether the performance of 

the business being run is in accordance with expectations or not, it can be specifically 

explained that the use of accounting information in small companies can assist 

management in making policies, planning and evaluating performance in the company 

(Hani & Fazlianda, 2021). 

The difference between this research and previous research in this study discusses the 

role of accounting knowledge in linking experience with the use of financial statements, 

more specifically the use of financial statements while research conducted by (Tambunan, 

2019) discusses the direct effect of knowledge and experience on business development, 

as well as the role of financial statements as a mediator, which includes the impact on 

overall business development. 

RESEARCH METHODS  

Stakeholder Theory  

Stakeholder theory is a theory that explains the role of interested parties in 

influencing company behavior. In this stakeholder theory explains that a company is not 

an entity that only operates for its own interests, but to provide benefits to its parties 

(Lindawati & Puspita, 2015). Interested parties for the company are the government, 

creditors, shareholders, consumers, suppliers, and the general public. Stakeholder theory 

is classified in two main perspectives, namely the normative perspective and the positive 
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perspective (Muhsin, 2017). In the normative perspective, must be treated equally and 

companies must be ethical and responsible to all stakeholders. The relationship between 

stakeholder theory and the use of accounting information in MSMEs has the right to obtain 

information related to the activities of companies that affect them. The stronger the 

stakeholder relationship, the better the company's business will be. 

Business Experience 

Business experience is the learning gained by individuals when carrying out their 

operational activities within the company, both current and past. business experience is a 

process to form insights and skills related to the methods of work performed because 

employees themselves must be able to complete their work (Jamil & Hidayat, 2022). The 

experience of a business actor will affect the abilities and skills possessed (Ramadhan & 

Saharsini, 2022). In business management, leaders or owners will gain a lot of experience 

from various parties both from within MSME actors and from outside MSME actors, and 

will increase along with their tenure, the need for accounting information that will be used 

by MSME actors will be felt if the owner requires more information (Fuhrotun et al., 

2022). Indicators of business experience cited in Dewi & Restika's research (2018) are as 

follows: 

A. Length of business 

B. Level of knowledge 

C. Mastery of equipment 

Accounting Knowledge 

Accounting knowledge is the accounting knowledge possessed by an individual. 

accounting activity process that explains the process of identifying, measuring, recording, 

and communicating information needed to assess and be used for several parties in making 

the best decisions (Jamil & Hidayat, 2022). 

Indicators of accounting knowledge cited in research (Dayanti & Putra, 2022) are as 

follows: 

A. Declarative accounting knowledge 

B. Procedural accounting knowledge 

Use of Accounting Information Reports 

The use of accounting information reports is a way, a process of using important 

information to help organize a company from various kinds of problems related to 

economic activities. Indicators of the use of accounting information reports cited in 

research (Umami et al., 2020) are as follows: 

A. Use of financial accounting information 

B. Use of management accounting information 

C. Use of operational accounting information 

D. Use of tax accounting information 
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HYPOTHESIS 

Business Experience on Accounting Knowledge 

Business experience is a measure of a person's mastery and ability that can be 

measured from his working period (Bagus Arie Susandya, 2023). A good understanding 

of the relationship between stakeholder theory, business experience, and accounting 

knowledge has a significant practical relationship, namely accounting education must not 

only include theory, but also practice and relevant case studies. In addition to technical 

knowledge, accounting professionals also need to have good communication, negotiation, 

and leadership skills to interact with various stakeholders. H1: Business Experience Has a 

Positive Effect on Accounting Knowledge 

Accounting Knowledge on the Use of Accounting Information Reports 

Low accounting knowledge will cause the business being run to experience 

management failure so that it is very difficult for business people to determine what 

policies to take (Rustiana, 2019). The more accounting information obtained, the greater 

the understanding of the importance of this information. accounting information has a 

positive and significant effect on the use of accounting information reports. Accounting 

information by MSME actors (Nirmalasari, 2020). Accounting knowledge has a positive 

effect on accounting usage (Trihudiyatmanto, 2021). The increasing awareness of MSME 

actors of accounting knowledge makes them aware and makes accounting information 

systems an important part of future business development.  

H2: Accounting Knowledge Has a Positive Effect on the Use of Accounting Information 

Reports  

Business Experience on the Use of Accounting Information Reports Through 

Accounting Knowledge 

Work experience has a significant influence on the use of accounting information 

(Nurhikmah et al., 2024). Business experience has a positive effect on the use of 

accounting information on MSME actors (Nurdiansyah & Nurodin, 2024). Business actors 

will experience management failure due to difficulties in making decisions if their 

accounting knowledge is low (Ramadhan & Saharsini, 2022). Someone who has extensive 

experience is easier to interact with in carrying out a job  

H3: Business Experience Has a Positive Effect on the Use of Accounting Information 

Reports Through Accounting Knowledge 

Business Experience on the Use of Accounting Information Reports 

The longer the business, the more accounting information is needed and the more 

complex the business, the greater the need for accounting information (Jamil & Hidayat, 

2022). Business experience or length of business means the ability of economic actors to 

coordinate all business activities in such a way that the company can continue to survive 

for a long time (Yasa, 2017). Business experience is a process that can shape knowledge 
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and skills through employee participation. The period during which someone works to 

apply their expertise in society can be learned from their experience (Kurniawan & 

Susanto, 2021). From  

business experience, MSME actors know how to solve the problems they face (Najmi & 

Muttaqin, 2022).  

H4: Business Experience Has a Positive Effect on the Use of Accounting Information 

Reports 

RESEARCH METHODS 

The type of research used is quantitative research. This research focuses on 

hypothesis testing to analyze variables, using measured data (Ghozali, 2018). The source 

of data collection in this study is primary data. Primary data was obtained by distributing 

questionnaires to Bakpia Pathok MSME players in Yogyakarta (Sugiyono, 2018). The 

questionnaire is a data collection technique that is carried out by giving a set of written 

questions to respondents, namely MSME players in Yogyakarta City. By distributing 

questionnaires to respondents, researchers will easily obtain information about the 

variables under study. The sample determination in this study used purposive sampling, in 

which the sampling technique was carried out with certain considerations and criteria 

(Retnawati, 2019). 

Questions in the questionnaire were pilot tested and tested for reliability and validity 

before being distributed to respondents. Before conducting research, researchers 

distributed questionnaires to respondents, the questionnaire was first tested using a pilot 

test to 35 representatives of respondents. This is intended to determine whether the 

research results meet the quality. Valid data depends on how the research instrument is 

used. A good instrument is an instrument that meets two requirements, namely valid and 

reliable. 

RESULTS AND DISCUSSIONS 

Some of the data tests used in this study are as follows: 

1. Classical Assumption Test 

The normality test can be seen that Asymp. Sig. (2-tailed) of 0.147, it can be 

concluded that the data distribution in this study is normally distributed because 

the asymp sig value> 0.05 and in table 4.6 shows normal data because asymp.sig. 

(2-tailed) is greater than 0.05 or 0.080> 0.05. To see whether heteroscedasticity 

occurs or not, it can be seen in the Sig column. Based on the Glacier test, it can be 

seen that the significance value of all dependent variables is above or more than 

0.05. Therefore, it can be said that the data variables in this study are homogeneous 

or pass the heteroscedasticity test. 
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The test results show that all independent variables used in this study have a 

tolerance value of more than 0.10 and have a VIF value of less than 10. It means that the 

independent variables used in this study do not occur multicollinearity. 

 

Table 1.  

Classical Assumption Test 

 

 Ketentuan Hasil Keterangan 

Normalitas Sig.>O,O5 0,147 Data berdistribusi normal 

Heterokedastisitas Plot residual 

membentuk 

pola tertentu 

>0,05 Variansi error tidak konstan 

(heteroskedastisitas) 

Multikolinearitas Nilai VIF > 

dan 

Tolerance < 

0,1 

>0,10 Tidak ada multikolinearitas 

Source:  

2. Multiple Linear Regression 

Based on Table 1, it can be explained as follows: 

The business experience variable has a beta value of 1.142 indicating a positive direction 

and a significance smaller than 0.05 or 0.000 <0.05, it can be concluded that business 

experience has a significant positive effect on the use of accounting information reports. 

The more experienced a person is in doing business, the higher it is to use financial reports 

in decision making. 

The accounting knowledge variable has a beta value of 0.435, indicating a positive 

direction and its significance is less than 0.05 or 0.000 <0.05, it can be concluded that 

accounting knowledge has a significant positive effect on the utilization of accounting 

information reports. The higher a person's accounting knowledge, the higher the tendency 

to utilize financial reports. 

Uji Hipotesis 

Uji F 

 

 

 

 

 

 

 

 

The results of the F test can be explained by the significant value of 0.000 <0.05, so Ha is 

accepted. It can be seen that there is an effect of accounting knowledge, business 

experience on the use of accounting information reports on bakpia pathok MSMEs in 

Yogyakarta. 

 

Coefficientsa 

Model 

Unstandardi

zed 

Coefficients 

Standardized 

Coefficients 

T Sig. B 

Std. 

Error Beta 

1 (Constant) ,858 1,247  ,688 ,493 

Pengalaman 

usaha 

1,142 ,056 ,808 20,296 ,000 

Pengetahuan 

akuntansi 

,435 ,083 ,209 5,239 ,000 

a. Dependent Variable: penggunaan laporan 
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The value of tcount> ttable or 8.448> 0.2050, beta 0, 451 shows a positive direction and 

its significance is less than 0.05 or 0.000 <0.05 so it can be concluded that business 

experience has a significant positive effect on accounting knowledge. 

 

 

 

 

 

 

 

Based on table 3.3, it is known that the coefficient of determination (Adjusted R Square) 

obtained is 0.919. This means that 91.9% can be explained by the variables of accounting 

knowledge, business experience on the use of accounting information reports on bakpia 

pathok MSME players in Yogyakarta, while 8.1% is explained by other variables that are 

not included. 

Business experience on accounting knowledge  

The results of hypothesis testing in table 1 can be seen that the business experience variable 

has a tcount> ttable value or 8.448> 0.2050, the beta value of 0.665 shows a positive 

direction and its significance is less than 0.05 or 0.000 <0.05 so it can be concluded that 

business experience has a significant influence on the accounting knowledge of MSME 

actors. This means that the more experienced an MSME actor is in running their business, 

the more likely they will use financial reports as a tool in decision making. In line with 

stakeholder theory, where MSME actors who have accounting knowledge will improve 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 ,960a ,921 ,919 1,58881 

a. Predictors: (Constant), pengetahuan, Pengalaman 

 

Coefficientsa 

Model 

Unstanda

rdized 

Coefficien

ts 

Standardize

d 

Coefficients 

T 

Sig

. B 

Std. 

Err

or Beta 

1 (Constant) ,858 1,24

7 
 

,688 ,49

3 

Pengalama

n usaha 

1,14

2 

,056 ,808 20,29

6 

,00

0 

Pengetahu

an 

akuntansi 

,435 ,083 ,209 5,239 ,00

0 

a. Dependent Variable: penggunaan laporan 
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their business performance more than those who lack accounting knowledge. Through 

accounting knowledge, business actors can make financial records that will be used as a 

source of information in decision making by interested parties. When the decisions taken 

are right, the performance will improve and stakeholders will be more interested and trust 

by seeing the results of their business performance. 

Accounting knowledge on the use of accounting information reports  

The results of hypothesis testing in table 1 the accounting knowledge variable has a t 

value> t table or 5.239> 0.2050, a beta value of 0.209 indicates a positive direction and its 

significance is less than 0.05 or 0.000 <0.05, it can be concluded that accounting 

knowledge has a significant positive effect on the use of accounting information reports. 

This means that the higher one's accounting knowledge, the more MSME actors will use 

financial reports as a tool in making business decisions. 

In line with stakeholder theory, MSME actors who have accounting knowledge will further 

increase the use of information reports. Through accounting knowledge, MSME actors can 

carry out financial records which will later be used as a source of information in decision 

making by interested parties. The results of this study are in line with research conducted 

by (Jamil & Hidayat, 2022; Lestari, 2023; Syafitri & Safrida, 2022) showing that 

accounting knowledge affects the use of accounting information. 

Accounting knowledge as a mediator of business experience on the use of accounting 

information reports  

The results of hypothesis testing show that the sobel test statistic value is 4.46248277 with 

a one-tailed probability of 0.00000405 and a two-tailed probability of 0.00000810, the p 

value (probability) is much smaller than 0.05 so that accounting knowledge is very 

appropriate to be used as a mediating relationship. In line with stakeholder theory which 

emphasizes the importance of relationships between companies and various interested 

parties, such as owners, employees, customers and the community. The results of this 

study are in line with research conducted by (Astiani, 2017) (Iman & Wulandari, 2023) 

business experience affects the use of accounting information in MSME players in the city 

of Yogyakarta. 

CONCLUSION 

This quantitative study examines business experience, accounting knowledge and 

the use of accounting information reports. The population of this study were Bakpia Pathok 

MSME players in Yogyakarta. The sample was 92 respondents who were taken by 

convience sampling. Data was obtained through distributing questionnaires. The results of 

hypothesis testing show that business experience has a positive effect on accounting 

knowledge in MSME players in Yogyakarta. Accounting knowledge has a positive effect 

on users of accounting information reports on MSME actors in Yogyakarta. Business 

experience has a positive effect on users of accounting information reports through 

accounting knowledge in MSME players in Yogyakarta. Business experience has a 
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positive effect on the use of accounting information reports on MSME actors in 

Yogyakarta. 
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